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1. PREAMBLE AND INTRODUCTION

1.1 Purpose of Design Guidelines

The purpose of this document is to govern the general design principles of the project as it is developed over time. It will be used jointly by
the Municipal District of Rockyview (MD) Ivanhoe Cambridge (IC) and United Horsemen of Alberta (UHA) to control all development in the
common interest of achieving a high quality integrated project. A mechanism will be put in place whereby all design concepts for the shop-

ping centre and outparcels will be fully reviewed and vetted by Ivanhoe Cambridge prior to submission to the Municipal District of Rockyview
for its approval.
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1. PREAMBLE AND INTRODUCTION

1.2 Vision

:,;‘_‘_ bl HEGBMAY 4
7\ ar - The land east of Queen Elizabeth Il Highway
e . d e e and south of Highway 566 will be developed
_i__;’ 1 '“‘_‘x._ LE= ; ~ as a commercial zone comprised of super re-
- — . . . .
- — gional shopping centre, racing entertainment

centre (REC), retail, office and light industrial
uses. The land use policies are identified in the
amended Balzac East ASP and DC Bylaw 109.
The property is located north of the City of Cal-
gary in the Municipal District of Rocky View.
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1. PREAMBLE AND INTRODUCTION

1.3 Definition of the Study Area

For the purposes of the Master Site Development Plan, the
study area shall be defined as subcell A2 in the Balzac East
ASP, located on the east side of Queen Elizabeth Il High-
way, south of Highway 566, north of Township road 261 and
west of Range road 294.

CGQUEEM ELIZABETH Il HIGHWAY —

' _ TWE. RD. 261
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1. PREAMBLE AND INTRODUCTION

1.4 Site Opportunities and Constraints

Among the opportunities and constraints to be addressed are existing and future road
networks.

Nose Creek and its surrounding setbacks provide a physical and visual buffer between the
development and the Queen Elizabeth Il Highway.

The Master Site Drainage plan prepared by Kellam Berg Engineering defines the locations
of storm water retention ponds that impact the amount of developable land.

With respect to existing vegetation on site, there are no significant frees and no frees which
would be suitable for fransplanting fo other locations. Therefore the existing vegetation

offers no constraints to development.
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2, MASTER CONCEPT PLAN

2.1 Master Plan

The Preliminary Master Plan consists of the shopping centre building itself centred within subcell A2 in adjacent REC subcell A1 and is ultimately surrounded by outpar-
cel developments which will define the edge of the project in the remaining subcells and cells B&D. Access to the mall site will be from the four surrounding public

streets and will be defined by gateways identified as “Entry Magazines”. These entrances will include landscaping and site identification signage, which leads to
parking and the shopping centre building.

Master Site Development
Plan boundary
for shopping centre
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OVERALL MASTER PLAN
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2. MASTER CONCEPT PLAN

2.2 Private Realm

The private realm is defined as developments within outpar-
cel blocks, entry magazines, mall entrances and the perimeter
freatment around the mall building. The layout and develop-
ment of the outparcel blocks will evolve over fime, and be sub-
ject to a seperate MSDP as per the DC Bylaw and the Balzac
East ASP. The general massing and architectural arrangement
of the private realm are described in 5.0 Architecture.

23 Landscaping

Landscaping of Cell A2 will follow the requirements of the Bal- Ll Ly (i
zac East ASP and the DC Bylaw. In addition, the strategies out- P W i
lined in the Comprehensive Landscape Strategy prepared by i
Carson McCulloch will be applied. These strategies include :
approaches to perimeter landscaping, parking lot freatments,
building edge landscaping, irrigation, storm water features and
plant material.

Detailed landscape and irrigation plans will be submitted with
the Development Permit.
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2, MASTER CONCEPT PLAN

2.3.1 Site Entry Magazines

The major access points fo the mall are through the Entry Magazines
along Range Road (RR) 294A, RR 294 and Township Road (TWP) 261.
These gateway features will be landscaped to include planting, light-
ing, and identification signage. The corners will be freated with en-
hanced hardscape and may include an architectural gateway ele-
ment. Where a public sidewalk exists, the pedestrian links will extend
to the building entrances.

24 Parking and Loading Needs Assessment

Refer to Appendix A for a parking and loading needs assessment pre-
pared by Bunt & Associates. This assessment along with the landscape
strategies and regional pedestrian circulation will guide the layout and
approach to the parking design for the shopping centre.
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2, MASTER CONCEPT PLAN

2.3.2 Major Mall Entrances

In addifion to Major Tenant entrances, there are numerous Major Mall Enfrances around the building. Because
of the scale of the project, these entrances are defined by the major signage and architectural elements. Typi-
cal freatment includes enhanced paving, lighting elements, tree, shrub and groundcover plantings, and site fur-
nishing such as benches and waste receptacles. To reinforce the location and identification of these entrances,
Clusters of frees in landscaped islands extend into the parking lot opposite each of the major entrances.

ENTRY 3

ARDSCAPING -

FATTERMED CONCREIE =—

SHOPPING CENTRE ENTRY PLAN CONCEPTS
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3. SIGNAGE / LANDMARKS

3.1 Signage Overview

All public realm and mall signage addressing
the various hierarchies of orientation will be lo-
cated throughout the site. The signage doc-
umentation is intended to be a Master Plan
and template for detailed signage approvals.
This is a guide and the final sign locations are
subject to refinement. When the Project Al-
berta name and logo are developed, it will
be an integral part of the signage imagery.
Examples of the types of signs that could be
installed are shown on the following pages.

TYPICAL ENTRANCE AT VAUGHAN MILLS
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3. SIGNAGE / LANDMARKS
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3.

SIGNAGE / LANDMARKS

ALBERTA EXTERIOR SIGN SUMMARY

LLLITIATICHN

ETEAD)

usum il ST

[
1wl
S SN PTRAY

LT BL L L

a1 fomas b plar

ki bl Wit Bt il g

il

s

Rilas barwr wn pun

Apmardl el vk bor

AN E e d L P 1. FTRLCTLRAL | SMGLETOLBLE | Has 50 FT. [Leirterrily i ¥
S TRy LT AT FRCHHM L o Ll e g
LTI HUELHT () LT | . PER PR S ()] Lo FEErbarmally - o
Ry
Nl gmmE=d)
e LS T T ST | Bery e TRO 18 e HeEd Eanee Disais T e Le TR Fra i i ol 4
T=r T =g - =
[ . 15 PN TSR P Wy iuuirert [0 (el Heng [ 11 (R R T e TLIT] inge PP i Pl Tirmerl Bl
Eand
i st O 1 by ol el Ung Hud 1] i I v M ared Dl P ) i % Fig o T oomen bl
e = T il ey
u La T R T T Pl B g Priimin TR LB R " iegle T LE Fia WA "
o ankd ks
E Pubing Lo idarylindne Prui imgj Lty Ly Pl TR 3 THT = Fdr Plarimi Dimabds N1 3"} FLi Fifa FipbinpFiad i 1d st | i
g T o
F e T i i Sl T (BT Carpmil Mageii Dinais [ | 4 Cratjmrsd Blarnid fagp
e
E To by arnin oo e W = T .
E arsn b=l - 2 F L V3 e Fabs Wall haad e imge LR Lk 2 1 Sarmvn b vn Hesibiinn
By
o ey B vl By P Y g _ _ : . Mok el proe o
Wi D ™ VI T ] Pabin Flamtid By, (- 1 AT Pl
H r T Trrd R b . . ; il Pl g i
Hall Pl e ™l
K [Frmet Prantip g iy 40 i (1=l Nt [T P Dusie P 1 TR 3 ‘
o™ 1 Tamass Figss
([P -
‘L gaoml Tawer 10 PomeSge L o) {15 e 2l S gl Deals LT Sy L TAIL by e h L g
Hirypom o g of Tl s
By T femaa i opee Mg Tomam | Balrw Pampat W ol Flogensd 5 v+ X 1 Pl Fiowr heaile g
Bl e Toman Paansdus] on Piagpr Tomen | Bibvw Pompari W ol Mg m d o OO0 0 B Pk Tt bl g
0| Ui T g L (LTl w il Pl imgin LI i | ity i Pk Ayl Blwmud lagp
. =
== = g E
PO i Tarwd S I e B TR Bl Pasigiert ST [ s THE R la® [ Coutnen o Hiseil Lo
NP
. - — g = TT—} —} |
q g Torwd g ) b a - o TR Baliw Paoogai ¥l Plaed 1 g i s Cratjmi ol Flwndlag
P
- e er |- =
n il Tup i o il Banl TRE — :"” hiik i Pl Fi'a Fd hlawal
3
Crdbay Fom g el el Ty
T Far a1 Boabewg 1 1] B Pabs Mamsrsd ro¥ N RN 181 A Flak T e LRSI TN AT B
Fiapad os
e [l I S R
B Pl LLE

PROJECT ALBERTA DESIGN GUIDELINES

12



3. SIGNAGE / LANDMARKS
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3. SIGNAGE / LANDMARKS
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3. SIGNAGE / LANDMARKS
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3. SIGNAGE / LANDMARKS
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3. SIGNAGE / LANDMARKS
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3. SIGNAGE / LANDMARKS

. i I r
r ‘il | | E
PEMTRTL | =5 [
THEERY | -
: S - et B | —— |

I SIGNTYPED
NO SCALE

PROJECT ALBERTA DESIGN GUIDELINES 19



3. SIGNAGE / LANDMARKS
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3. SIGNAGE / LANDMARKS
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3

. SIGNAGE / LANDMARKS
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3. SIGNAGE / LANDMARKS
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3. SIGNAGE / LANDMARKS
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3. SIGNAGE / LANDMARKS
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3. SIGNAGE / LANDMARKS
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3. SIGNAGE / LANDMARKS
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3. SIGNAGE / LANDMARKS

R4 r v j ¥
.
1;- L
.l
..\. 1
=
it f &
iC |
@ SIRTYERT. BLNRRON O SIGM TYPE U,V W - ELEVATIOM
NO SCALE i
NO SCALE

PROJECT ALBERTA DESIGN GUIDELINES 28



4. LIGHTING
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TYPICAL ENTRANCE AT VAUGHAN MILLS
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4.1 Hierarchy of Lighting

A hierarchy of lighting is established,
scaled to the particular needs of the
varied zones within the Project Alber-
ta (PA) project area, including both
the public lighting and project site
lighting.

4.2 Public Lighting

Public lighting refers primarily to street
lights along public streets. This street
lighting shall conform to the design
standards atf the time of installation,
unless, by mutual agreement, light-
ing along the project corridors is de-
signed to provide a cohesive project
identity.

4.3 Project Site Lighting

Site lighting refers to the illumination
of on-site areas for the purpose of
safety, security, and night time am-
bience, and includes parking areas,
peripheral parcel parking areas, pe-
ripcheral parcel parking areas, entries,
pedestrian walkways and amenities,
outparcel building entries and plazas,
graphics and signage, architectural
and landscape features, and services
areas. Within these zones, site lighting
fixtures are intended to all be from the
same family of fixtures with respect to
design, materials, colour, and colour
of light. A graphic indicating the an-
ticipated family of fixtures and poles is
attached. The fixtures will be select-

ed and located to reduce glare and
confine the illuminated area within
the project boundaries.

The general parking area lighting
around Project Alberta consists of
pole mounted fixtures located within
the parking areas. The height and in-
tensity of these fixtures is designed to
provide consistent illumination while
reducing the actual quantity of free-
standing fixtures needed. The light
source is typically designed to pro-
vide a natural colour while reducing
glare and light trespass.

Peripheral parcel parking areas ufilize
fixtures on the same style and light
source as the Project Alberta park-
ing areas, but lower in height due
fo the reduced scale of develop-
ment. These fixtures will be mounted
at a height of lower intensity, thereby
complimenting the smaller scale of
outparcel development, while con-
veying a sense of safety and pro-
viding clear direction. Lighting will
be selected and located fo confine
the area of illumination within parcel
boundaries.

Enfries in Project Alberta will receive
special lighting, designed to enhance
visibility and architectural expression.
The types of fixtures and mounting will
vary depending on the architectural
theme of each entry, and the use
of adjacent outdoor spaces. Similar
considerations will apply to the en-
fries of major stores.

4. LIGHTING

Along pedestrian movement corri-
dors and plaza areas, the use of low
mounted lighting which reinforce pe-
destrian scale will be encouraged.

Service area lighting is to be pro-
vided with surface mounted wall
pack fixtures with concealed lighting
sources.

Material will be metal i.e. aluminium
or steel painted, colours will be to suit
the theme when determined and the
pole foundation shall be poured in
place concrete.

All lighting will be designed to mini-
mize light “pollution” and direct the
light to the surface.

In general, the following light levels
will be achieved:

Parking lot - 2 foot candles.

Enfrance Magazines - 3 foot candles.
Entrances - 5 foot candles.

A detailed lighting plan will be sub-
mitted with the Development Permit.
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5

. ARCHITECTURE

PROJECT ALBERTA ENTRANCE CONCEPT (SPORTS)
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5. ARCHITECTURE

5.1 Mall Entries

The design of the mall entries, building elevations, major
fenants exteriors and entrances will be in keeping with
the range of design concepts shown in this document.
Specific design for each of these elements will be submit-
ted for Development Permit.

PROJECT ALBERTA ENTRANCE CONCEPT ELEVATION (FOSSILS)
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5. ARCHITECTURE

5.2  Massing

Building massing and architecture will be in general accordance with the
photographic images in this section.
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5. ARCHITECTURE

53 Outdoor Display and Sales

Exterior display areas will be properly sited and landscaped
in character with the enclosed photography.

54 Loading Areas

Loading areas shall be screened with either landscaping or
screen walls fo ensure that principal view lines and vistas will
focus on mall entries and major tenant areas. The treatment
of screen walls shall be consistent with the adjacent archi-
tectural facade.

TYPICAL BASS PRO SHOPS EXTERIOR DISPLAY
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6. SITE

6.1 Utilities 6.4 Transit

Gas meters, pad mounted transformers and other Allowances have been made in the Municipal Road net-
physical elements affecting Urban Design shall be work for the provision of bus laybys to accomodate future
appropriately screened with landscaping. public fransit to the area. Private fransit and motor coaches

will be accomodated on the shopping centre site.

6.2 Stormwater Management 6.5 Pedestrian Linkage

The Master Storm Water Management study has An internal pedestrian system will link the regional pathway
established that there will be ponds on site. Storm- system, perimeter sidewalks and future fransit nodes to Proj-
water management ponds will be landscaped ect Alberta and the mall enfrances. The system is conceptu-
with appropriate fringe planting/vegetation with ally illustrated on the following page.

an informal character as outlined in the compre-
hensive landscape strategy.

6.3 Overhead Power Lines 6.6 Environmental Stewardship

Whereas there may be overhead power lines in Where ever practical and feasible, building methods and
the road, all power lines within the site will be bur- systems will be implemented to minimize the impact of Proj-
ied. ect Alberta on the environment. The comprehensive land-

scape strategy encourages a landscape methodology that
seeks to reduce the amount if irigation water required. In
addition the principles of LEED (Leadership in Environmental
and Energy Design) developed by the United States Green
Building Council, and other environmentally friendly strate-
gies will be implemented where feasible.
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6. SITE

Proposed Transit Stoos
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I® 'l;lu.!h. |52 calegonaed us o sugper-regponl shopping oemine. [n o case, the
Nialls eomoepd of prowvichng several large cabegory dominasting anchors and Tewer
sntallcr lemeids allers e mlue of e devdopienl and jaemodos a oo weds
FETEing ikt area. [ “oftadlerable mchisElry fessurchi has been imdenaken over e
yeurs i an effont o detenmine how (o assess parking meeds for lage shopping
panilics. The uilfesimmbedn avalalde i tus segand has been sunmisacred i Uns
LS Bl

Lrexigm Mowr

An appropneic parkang mebio K oo shopping oot @ odmally bassd on
the modion of o [resign Hius, I s the deanaml o thas Iy ol lar | i8E vasies
widdy, Tymeally, the buss shopping penced 15 the ax-week pre-Chaisimas
soaaoiy, and Sahindeis ale e Bieessl dove. The paikisg bl can b expectad 1o 1=
mixst occupied dunng the three or four hoaes in the mid-afternoon on the six
Sathurdays immediately preceding Chostrmas. Shoppng centre parkang demand in
Docembet 1s 25%% highiar Umn the averare mondh over e vear, and Saturdeys ane
typically 5% hipher than the svempe day, While there are other fimes amd dass
that wre alse bosy, particolardy for some specilic tenends i the centre, the peak
Satuiedn” heowirs o Chosinms aaially represent the Busiese 20 e 30 howrs of fhae
wear for the contre a4 & whole
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M e Miiner
Jomwe 15 20w

Fage T

Previms Stardies

selechng an appsoimale Destgn Hoo, @iven Une bphdy peakied demand palbsm,
tas ey the shjact of considerable shady, The first such shody was conducted in
1965 for the Uhban Land Imetiuge (LILT). AR thal bme, o parking ratio
comespoicng 1o the 107 highest parlarng hear of the year was 5ot as the standasd
The recomimends| rabe fon lorpe roporl condres waa 5.5 stalls por LG SF
GLA Later, @ shady by Baron- Sschamm Asacciatzs i 1977 estabbished tbat
incressing competition and other foctors had reduced the level of packing demand
af the regomiils over Lhe imervemmg 12 veur pened, and recommended & new

stanclard of 5.0 stalls per 1000 3F CGl.AL alas sot o the |07 lnghea hour

Im 1980, the ULl commessioned ancther shady that pemernlly comfirmed the
Barton-Aschrman Onchigs. For conires over 6000 5F m a2 the 5.0 standard
wad pilkopdodl, Inil & almbing scale Dion A0 fe 50 was recominended {or simalls
tegsomel cendres between 00,000 and 600,000 5F Wil Smeth Assoctates, who
conietad the sty (or the ULL also recommanended thal (e | I st I §8 &
beiter Desdgn Hour gven the spréad i shoppmg pallames essociabed with longer
operating howirs, ete, that havie taken place anee the | 904

Carrent Hexveareh

In 159, thee LILL and b Imaenabional Counel of Shoppug Contres (RS0 red
Wislker Pagkang Corsultnnls 1o prmicke nn updase on the 1980 LI study . The new
siuely report was published in lule 1999, md regponded o muny ol the cument
tasies i the shopgung centre indisiny that have afTectsd parking, Twi key poinits
weTs [hal (o] fegonal shoppang cemires ane geiimg subsiannoally |!J.;|.;|;| and (b3
cinemas and other enertwinment uses are bocoming mofs common in large
regacnal cendres

The paglang unplicdions of Uese and olbar changes in Qe mdustry in the 20
vems sile ihe [asl comprehensive parkang review were cxumned in detas] ane
oompared wilth the eathier ULD shhes Walker Parlang Consultanis received
q]inesbl o aTe Tesporsees from mmore then 450 sioppamg centres. aonoss the USA and
Camda In additon, detniled parkang cotrd shodies domng the paak Chostnas
segson were conchicted att (69 individal regiomal shopping cenmmes. The ey
findings and reconmmandaons of the shedy were s fdlows

e The 20" highest pasking bour in the vear remains the spproprists Despn
Hown

s Reoommended porking rabics For shoppimg centres umader 200,000 S Gl
mn s have ot changed

H I N T

TR AN RN
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Mar, Davsd Miner
Tune 15%, 200

Paise

®  lafger confres redqpmre bewer patking retos compared math the mles
recotnmcrclod in the 150 s @ carlicr. Tias ss paafaculasly ines i canlncs
et haar SCHE G0HE BF GLA

amires woth small senmis of cinens and
lesa than 3676 wre pol pategally aliered by
210, mrking roqurciknis sbeuld be calcalaiod tsang o Shaged
Pafkeiw apgiowch

o Parking mtios for shopping ¢
eplerimmnent gpace |
Hsss UWET

Table 1, Below, is 1aken rom the Doy Roport (Panking Requirements o
Sopging Cerres, Seoond Saition — Sewomry Recommantamons o Researel
Spute Hepart, DT ad BOSC, T8, 10 describes the main recommendations
regarcding parking ratios

Tabske §: LLVICSE Hecomimended Parkins Kadios

% ol GLA in Restamraml, Enferisinment,

Cendre Slee andfer Clnenm Space
{0 LA I Sa. FL)
LI | 1) = 2% =2
Less Hhun 4000 THAD 1l 1.4 Sdjared] parking
A0H), OOl 505 A0=45 40 =d% | Shared parking
G UL ] e i5 (] I Shared palking

®  Hawiko rofs 8o prlond s par 1000 speae (et of poss e ly snea
& mml WP lor cmch prercid above [0%e, 3 loew ixdcese al E5Y simes por

B0 mry 1R slbecwild. B colonaland

& Petaocti L

= In the reoge 4.0-85 he roonmmnded melio mcrescs'doremso opotinally il
CEIRCE's o uae looiage

w Shaicd peiinm o Sfmed o puliig specor el van U wied 10 BoivE Do of meig
el v ikl Dol s willvoun condbict o e cachimsent

In wilkBlen 1o e UL] rescarcly the Inetifule of Transportation Emgancers (ITE
publish & paling gemszation manml based on dets compilled from members
throughsut e world, (hough the magonty of the ity s21s @re Morth Aamencan in
tngin. The [TE Parbig Generation Manmal (3 Edhieon) refers 10 regonal and
apper reponal sheppung onifes as thosa bamg préater than MHEDED SF and
B0, 000 SF respoctively. In terms of parking supply mmics, the mamsd identifiad
the 21 super regional sales surveyei as heving an aversge of 5.1 stulls per 1000 SF
OLA ax the onests supply, Devember Saturdsy demmund ratios were chserved 1o
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Bir, Depad Mlines
Temi 14" W&
Pagee 4

bz between 448 and 500 stalls per 1000 5F GLA ([or of] shopping cenires), Al
the super regional level, opplicaton of the staled formule a: identified in de
dociimer yelded an expectad requarement of 4.66 stalls per 1000 8F GlLA fore
the ftalza: sibe

Feavigha Mills Cenfre, Chahards

Pethaps the sl emmple. of the Bonral for the proposed sie s the sashing
Vaughn Allls Centre in Vogbn, Cniano, This centre s 1,01 14982 squue [t
GLA 1t s and is locsis] nonth of Toronto, Onlardo. The sils is bounded o0 oo
side by a Provinetal higlvway and on the ponth and south sides by majar rosdsayve
The similarities are therefore considembie both in tenms of shde of cemire
gecgraphic location, sere and adoees

Tha Vaughn Mills site peovides s total of o480 parking smlls, comesponding o o
supply mitin of 58 stalls pey (000 square fest GLA Dhsossions with ihe
devebopers of that wite condim that This suppdy hes proven 10 be sulfioen 1o
aceormmedals patking domand o the miall sinee 1 opened in 2004,

In temms of loading, the Wauglbn Malls ste provides o ot of 37 loading bays
which stz The neads of tha afe o e of both sbestute dermmnd and baice
reqteraments for anchor Tenanis. A urmler loading supply woukd therefors be
appropaiate for the Halmae ate

Bur & Asvedafes Evperience - BC Lower Matntand

Dwring the last two devades, 8 purking e of 50 salls per 1000 5F for regpoml
shopping cemires has been gemerully aocepled as the mdustry standard throwghowl
Canewdn m planmng for regional centrzt. In the B Lewer Naankand, there ane
mine regional shopping cemimes over S00,000 3F in aze, sght of which are located
oarirade the dewmenn As shown in Table ¥, however, while the avernpe supply
mabo omong the subuarban cemres @ very nest (hs standard, half of the cenfres
aciually prosade a suppdy mae of loas than 500 [n mos cascs, e nn‘o G a
supply rabo below 590 has e plase when ihe centre has Been equnded and
i_"'a]h:l'il_'lhl_' i the kmimal ]:’h..u_'\-\. Figes akyimaery That i 5.0 I-||.|:|l:. prirmliet is nod FI:J:II:.
remquaned

Bt & Associsies has conduceed pre-Chnsmes parking coune shecdies ar most of
thess regionn] cenires, &5 wall as mam other snmller conires, over the lest fow
yeur Al of these studes comsistenily show thel o pead Clostimes pazlang
demmemnd rabse of less (kun 5.0 14 (he nomm an the BC Loy Mamland, The average
olrserved Dissgom Flour parking demmand tabe among the a3 reppons] oentres whene
codiparalee ilats is svadloble 18 460, This dita s |_'|Il'r|'-;=.:| conmederil with e
findings of the rocent L LETC S0 sodw
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Kir, Danid Ml ines
Tone 145 Hae
Pige 5

[hese lower parking mtses ape pow msed regadaody in plaueng cgpansicons 1o ibe
exasting cemtres i this aree. For exammple, an expunsion o Coguitlan Centre novs
miler conzinechion wiet plarmad with o aupply rabio ol 4,75 walls per 1000 BF
il

lable 2: Farking Supply and Demand - BC Lower hMalnkbind Beglonals

Cenre LA (5F) Sty e
# Stallzs | Rolio Ratio | Vear
ruildford Towm Centre 003 R0 4 195 5 Al 1.5 [T
Metroensen L endre 1| 1LCHHE 105 1.41 - -
Fark Honal L9 i HH AL I A
FEatodn L enere Metrodowm Bl lan L1 4. Kl¥ 4.1] iy
i .\.|Iur|.|lr|1 B -1 4 [ Tl 042 L n.d o %t | 3
Richimond Cenbe cld, MO0 i L 15 d [
sagy Flace nlE T2 | rEln 15 d 55 | %
Lar=ckrwmee Cenirg fi] C,¢H1H LEE P .0md
AvdTaie . - 500 4,060 -

Application to Boloac Sife

Based on the recent réscarch condictsd by the ULVICED, Bt & Associulss’
specilic expenrance with largs remonal shoppng centres, and TTE geedehnes, i 12
ol cyuinion that the propesed sugmply ratio of 50 e %4 stalls per 1000 5F GLA ul
the Balrac ite will indeed b anfficient 1o secommodate tvpical pre-Christmas
dempn level parking demand associatsd with 207 haphes hoar conditions

lin fact, & it of loss than 5.0 cmild tecloneally e supgericd basee] <m v daka
wlentifizd in this review, However, mven the mmges bype mahmre of ihe mall aned
the expeoted nerease iy merket wres, d wend for increased parlang mbos w8 aze
morsisss, i 15 recommmmeaded tal the oo of 5.0 not be pedwced fother @ doz
mme. Fuire stachy (once fhe sale hs been aperational for some Tom) mad o
i bewwer ratio. Tt that should e assesssd o thal e and mad sucsed] as pa ol
the plsnning process, This, combined with the opporhmities to apohy principles o
shared paring as owtlinad in thes docoment, suggest that fiture revisions b the
site muy be supporinble should the mbic be Gund 0 be less than expected s
cullied bare

B UNT
& oerraceavay
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7. APPENDIX A

Mr, [hnvsd Miner HUNT
Tune 15%, 200 NG EETRN

Paie

It s noded (et the desipn penod reflects the 20" highest howr, and dioes ot
imcluds specilic ensh conditbons such 2 The lasl Saturday before Chnstmas and
Eosiang Ty, However, the i p Fghizst hear o and shoaild continme B e used
a5 the toad b whisch the demgn level is measured This i consistent with indmsimy
pnctice throughor Korth Amenca

. ® ¥ M -
Thus conclades Bt & Associales’ r=now ol _"':|'4.'|.:l\.|! F'Li:'..l . dermand related 1o

the Bl zac site. Please call i vou have any quesitsons of wish b disciess. sy msts
1m Euribser detaal

cHIFCE ey

Bt & Asasciabes
Pex

Gilen Pandos, P Eng
Frneipad
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